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THE SHOW

A shared tfood background.
Two different tastes.

Where should we eat, and is it worth going back? Kin Picante is an
English-language food and travel podcast hosted by siblings Andrés and
Domonique.

They grew up in a family food business and have both worked in restaurants. They bring a
lifelong love of food and a curiosity about what makes a place worth going back to, with
useful recommendations and plenty of laughter.

ANDRES
Raised in a multigenerational Los Angeles food business, Andrés brings a hospitality

perspective and an interest in the details behind a memorable meal. His lens connects
restaurants, places and the people who make them worth visiting.

DOMONIQUE

Domonique brings accessible restaurant and café discoveries, a love of strong coffee and
comfort food, and an appetite for trying somewhere new. A great steakhouse or seafood
dinner is equally at home on her list.

WHAT LISTENERS CAN EXPECT
Neighborhood cafés and destination dinners. Food-led travel. Conversations with chefs, friends

and people with a story worth sharing over a meal. Fourth-generation Mexican-American
culture appears through lived experience; the show is in English.
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AUDIENCE AND DISTRIBUTION

Meet the Kin.

A launch-stage show for people who choose where to go through what they want to eat.

THE AUDIENCE WE ARE BUILDING

Food-curious listeners who enjoy restaurant recommendations, travel inspiration and
personality-led conversation. The editorial mix spans accessible discoveries and
special-occasion hospitality. This is the intended audience, not a measured podcast
demographic.

EXISTING CREATOR AUDIENCES

~1,800 ~15,000

Andrés Domonique
Primarily Instagram Across TikTok and Instagram;
primarily TikTok

Approximate self-reported figures supplied during planning. These are personal creator audiences, not Kin
Picante followers, podcast reach or verified current analytics. Audiences may overlap; totals are not presented
as unique reach. Refresh with dated screenshots before pitching numerical reach.

BRAND CHANNELS SECURED
@kinpicante on Instagram, TikTok and YouTube

kinpicante.com domain secured
Spotify and Apple Podcasts listings are being prepared.

Podcast downloads, views and listener demographics will be available after launch. Campaign reporting
will use actual published results; no minimum audience or performance guarantee is offered.
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WORK WITH US

A place for your brand
at the table.

Food, beverage, restaurants, coffee, culinary travel and hospitality are our clearest
partnership fits.

Host-read partnership

A message in the hosts’ own voices, placed in a relevant episode. Timing, length, claims and
any offer are agreed before recording.

Restaurant or destination story

A visit or food-led travel feature with a clear editorial angle. Travel, access, production costs
and the social deliverables are scoped together.

Integrated launch campaign

An episode integration paired with agreed short-form videos and story posts. Deliverables can
span the brand channels and separately agreed host accounts.

HOW WE SCOPE A COLLABORATION

Every proposal specifies the episode or story, number and format of assets, channel, publication
window and reporting. Rates are quoted to scope. Paid media usage, exclusivity, licensing and
production or travel expenses are agreed separately.

A GOOD FIT COMES FIRST

Partnerships are clearly identified. Hosts retain honest opinions; a collaboration does not guarantee
a positive recommendation. Future supper club experiences are a longer-term brand direction and
are not a current membership or event offer.

START THE CONVERSATION

Message @kinpicante on Instagram with your brand, campaign idea and timing. Contact email will
be added once the dedicated brand inbox is ready.
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https://www.instagram.com/kinpicante/

